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Cocacola Moral Development.
Coca-cola company started over a century ago. The name derived from one of its carbonated drink. Coca-Cola globally dominates soft drinks in the world market (Kolk, 2016). Marketing strategies in the 20th century enabled Coca-Cola to popularize its products and although a secret usually maintained of how it does its formula in preparation of some ingredients are kola nuts and coca leaves. The company initially wanted to prepare patented medicine in the late 19th century. They produce a specific concentrate in  America, which later get distributed to authorized bottlers in the world. The company keenly abides with various states in the world where some rules like the anti-corruption laws are checked to conduct business in a corruption-free environment, and it helps to display its reputation.
Coca-Cola has different measures done to replicate business ethics in the company. A code in business conduct plays a critical role in enhancing efficiency in the company. Accountability in the company is fully focused and geared through business ethics to the achievements of a company. Coca-cola company uses the post-conventional also known as social contracts and hence are in stage five and six of moral development. Postconvenventional gets seen where employees of Coca-Cola are in longterm engagement, usually through a social framework. According to Kolberg, a renowned psychologist, the six stages involved between pre-conventional, conventional, and post-conventional defer from each. In our company, post regular is influenced by different factors among them, the democratic principles in the company measuring different firms social responsibilities are inevitable. Through enhanced government policies, the majority of the participants are driven by companies ethics in sustaining the companies reputation (Kolk, 2016).
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